Trainers’ Guide - Food Marketing Sessions

Access the full Food Marketing module of the Adolescent Citizen Scientists training program here: uconnruddcenter.org/acs-training/

Massive amounts of unhealthy food marketing targets children and adolescents in the media and in their communities. Food companies spend billions to create marketing that is fun and entertaining and appeals to young people’s core emotions. Most children and adolescents engage with and enjoy kid-targeted food marketing and brands, and these brands become embedded in youth culture. However, this marketing negatively affects young people’s diets and beliefs about eating behaviors. Moreover, Black and Hispanic youth encounter more unhealthy food marketing, which contributes to health disparities affecting low-income communities of color. 
This module will help youth participants recognize how and why companies disproportionately target them with marketing for unhealthy food and beverages and begin to question whether this practice is fair and what actions they can take to change it in their community. The module consists of three sessions with a PowerPoint presentation (including links to videos) and accompanying handouts and activities. Each session is designed to last approximately 75 minutes. 

Food Marketing: Session 1
Objective: 
Recognize the wide range of food marketing they are exposed to in the media, including on digital devices, and in their community. 
Materials:
· Powerpoint presentation with embedded video
· Flipcharts/whiteboard and markers
· Handouts
1. Marketing Definitions and Finding Food Marketing
2. Assignment 1 
Additional resources:
· UConn Rudd Center for Food Policy and Health/Food Marketing Research https://uconnruddcenter.org/research/food-marketing/
· World Health Organization (WHO)/Policies to protect children from the harmful impact of food marketing   https://www.who.int/publications/i/item/9789240075412
Warm-up activity (15 minutes)
What brand am I? (slides 2-6)
Ask students to guess which brand name goes with each logo, character and tagline and write them down. Answers are on slide 6.
Food brands discussion (slide 7)
Discuss questions as a group. 
Answer to “Why do you think we chose these brands?” These products have a lot of advertising to children and/or teens.
Question of the day: What is food marketing? (30 min)
Today’s agenda (slides 8-9)
What does food marketing look like? (slides 10 -12)
Read definition of food marketing on slide 10
Given this broad definition, ask students to brainstorm where they see food marketing and what it looks like. Encourage them to think about all the ways that companies try to get them to buy something beyond what they typically think about as marketing (e.g., TV ads). You can use the information on Handout 1 to solicit ideas (e.g., What about on your phones, in stores, walking down the street?).
Provide Food Marketing Handout: Session 1.  “Marketing definitions” and “Finding food marketing” together
Discuss what they think about this information. Most teens see a lot of food marketing and understand what it is when they see this information. However, they may not think about many of these examples as “marketing”. Even when they recognize something as marketing, most of the time they don’t think about it, it is just a normal part of their day.
Summary of food marketing to kids (15 minutes)
Video and presentation (slides 13-16)
Show UConn Rudd Center Food Marketing to Teens video (first 5:50 minutes); https://youtu.be/qy4utlhtdXI They will watch the rest of the video in subsequent sessions.
Read food marketing to kids background information presented on the slides.
Discussion (slides 17-18)
Ask students to come up with ideas about why food companies might target kids (including teens and younger children). Discuss whether their ideas match the reasons on slide 18. These reasons have all been documented in the food marketing literature.
Intro to the next Food Marketing session (15 minutes)
Assignment (slides 19-20)
Provide Assignment 1 handout. 
Ask students to take screenshots of food marketing that they see on their phones or computers during the course of their usual screen usage and fill out the form on the handout for each screenshot. If they send their screenshots to the presenter before the next session, the presenter can prepare slides with examples ahead of time.
Alternatively, Session 2 provides an option to show screenshots of food marketing examples found by previous groups of teens, which can be used for the discussion if students cannot complete this assignment. 
Agenda for next session (slide 21)
In the next session, they will discuss examples of digital food marketing to teens, analyze food marketing techniques and why they work, and discuss the types of products targeted to kids like them.

Food Marketing: Session 2
Objective: 
Analyze the marketing techniques that food companies use to persuade people like them to buy foods and beverages and understand why these techniques are effective. 
Materials:
· Powerpoint presentation with embedded video
· Flipcharts/whiteboard and markers
· Handouts
3. Analyzing food ads
4. Marketing techniques and target audiences
5. Assignment 2
Additional resources:
· UConn Rudd Center for Food Policy and Health/Digital Food Marketing https://uconnruddcenter.org/research/food-marketing/tv-digitalmedia/
· Nourish Curriculum Guide/Analyzing Food Ads, available at www.nourishlife.org/teach/curriculum pp. 48-55
Question of the day: How does food marketing affect us?
Introductory slides (1-3)
In this session, students will discuss digital food marketing to teens and analyze how food marketing affects what teens eat.
Digital food marketing to teens examples (15 minutes)
Option 1: If students completed Assignment 1 (slide 4 and examples the students provided)
Replace examples in the Powerpoint presentation (slides 5-10) with examples that the students provided to share with the group.
Before showing the examples, ask students to discuss what they thought about the assignment.
Show food marketing examples that students sent in for Assignment 1. To facilitate the discussion, you can organize the ads by product category.
Option 2: If students did not complete Assignment 1 (slides 5-10)
Delete slide 4. Show examples of digital food marketing to teens provided in the presentation. 
Both options (slide 11)
Discuss “food for thought” questions. Challenge the students to think about the types of products that are marketed to them a lot. Encourage them to think about specific techniques that marketers use, what works or doesn’t work for them, and why.
Analyzing food marketing (30 minutes)
Small group activity (slides 12-16)
Select a few examples of ads from the previous slides for students to analyze in small groups (or use the examples provided on slides 14 and 15) -- approximately three examples for each group.
Provide “Analyzing Food Ads” handout (Source: Nourish Curriculum, p. 53)
Practice answering these questions about the example on slide 12 with the whole group (some possible answers):
Product: Nerds candy
What is pictured: Toy dinosaurs dancing 
What is highlighted: The Big Game, upcoming announcement
Target audience: Kids, people who watch football
Marketing techniques: Fun, music, tie-in with the SuperBowl, teaser about something new coming up 
How the ad encourages people to buy/eat more: Makes you want to know what Nerds is going to come up with next, makes you want to try it
What else are they selling: Fun, anticipation, excitement
How effective is it: Probably very effective for some people (e.g., those who like Nerds, football, younger kids who like dinosaurs)
Separate the students into small groups. Ask them to answer the questions on the handout for each example (give them about 10 minutes).
Groups report back their findings. 
Discussion of food marketing techniques (slide 16)
Provide “Food Marketing Techniques and Target Audiences” handout
Ask students to discuss the types of techniques that food companies use in their marketing and what audiences they seem to be targeting (based on the examples seen in Assignment 1 and the small group activity). Discuss how ads targeted to adults might be different than the types of ads they see. 
For a more detailed discussion, you can adopt activities and/or discussion questions from the “Analyzing food ads” section of the the Nourish Curriculum Guide (https://www.nourishlife.org/teach/curriculum/, pp 48-55):
How food marketing works (20 min)
Research on food marketing (slide 17-18)
Discuss whether they think food marketing affects them in any of these ways
Video: Social experiment (slides 19-20)
Discuss what they thought about the video and if it changed their mind about anything. Students are usually surprised that the marketing in this video affected people when they did not even notice it. Research has shown that marketing can be even more effective when people don’t notice it because they aren’t actively trying to counteract the marketing messages.
Intro to the next Food Marketing session (10 minutes)
Assignment 2: Marketing in your community (slides 21-22)
Hand out Assignment 2
Ask students to choose a location (e.g., in school, around school, your neighborhood), walk around and take photos of the food marketing they see. They should answer the questions in the assignment sheet and prepare to discuss at the next session. Challenge them to find at least one example of healthy food marketing.
Agenda for the next session (slide 23)
In the next Food Marketing session, they will talk about food marketing in their community and what teens can do to improve their food marketing environment.

Food Marketing: Session 3
Objectives: 
Discuss why companies invest heavily in marketing unhealthy products to kids and low-income communities of color and whether this practice is fair. 
Explore actions that students can take to improve food marketing in their community.
Materials:
· Powerpoint presentation with embedded videos
· Flipcharts/whiteboard and markers
· Handouts
6. “Mud” campaign
Additional resources:
· UConn Rudd Center for Food Policy and Health/Targeted Marketing https://uconnruddcenter.org/research/food-marketing/targetedmarketing/
· BiteBack2030.com 
· ChangeLab Solutions, Pathways to Policy Playbook https://www.changelabsolutions.org/product/pathways-policy

Questions of the day: What food marketing is targeted to kids like me and my community? What can we do about it?
Show introductory slides (1-3)
In this session, students will be learning about the food marketing that is targeted to them and their community and learning what can be done about it.
Food marketing to me and my community (30 minutes)
Results of Assignment 2 (slides 4-5)
Students share the pictures they took of food marketing in their community and describe the types of foods commonly marketed, the marketing techniques used and who they seem to be targeting. 
Group discussion: What are their impressions of food marketing in your community? 
The results of these discussion questions will be different based on the type of neighborhood the students live in. Students who live in a lower income urban environment will likely see a lot more unhealthy food marketing in their community compared to students in higher income, suburban and/or rural areas. Probe the students to think about how what they see in their neighborhood compares to other types of neighborhoods nearby. 
If the community has a high proportion of Hispanic, Black or other individuals of color, they will also probably see a lot of marketing aimed at those populations. You can also probe about differences between their neighborhoods and other more White neighborhoods nearby.
Nutrition content of targeted foods (slides 6-7)
Brainstorm a list of the brands and products that they see marketed the most (including from Assignments 1 and 2). There will likely be a lot of unhealthy products, including fast food, sugary drinks (including energy drinks), snack foods and candy. Ask for their first impressions of these types of foods.
Pick out a few products and look up their nutrition facts panels. Most companies (including fast food restaurants) post their nutrition facts online. Here are a few with a lot of marketing targeted to teens:
· McDonalds: https://www.mcdonalds.com/us/en-us/about-our-food/nutrition-calculator.html
· Starbucks: https://stories.starbucks.com/uploads/2019/01/nutrition-1.pdf
· Wendys: https://www.wendys.com/nutrition-allergens
· PepsiCo (Pepsi, Frito Lay snacks, Gatorade) https://www.pepsicoproductfacts.com/home/Brands
You can also look them up on a grocery store website like Walmart: https://www.walmart.com/cp/food/976759?povid=GlobalNav_rWeb_Grocery_GroceryShopAll
Review serving sizes, nutrients, and ingredients. Discuss whether these serving sizes are realistic (do they usually eat more than this amount); if these products are high in nutrients that they should limit or that are beneficial to their health (refer to information from Nutrition sessions); do they include added ingredients such as chemicals, food dyes, things they can’t pronounce (are these minimally processed foods).	
Targeted food marketing to teens and communities of color (25 minutes) 
Provide background information (slides 8-12)
Show Rudd Center video Part 2. https://youtu.be/qy4utlhtdXI 
This video recaps the research on how food marketing affects young people and describes how companies target marketing to Black and Latino consumers.
Start video at 5:50 - Food marketing works. Continue to targeted marketing (6:23 to 7:29)
Present targeted marketing key facts slides
Discuss this information (slide 13)
What do they think about the targeted marketing information presented in the video and previous slides? What do they think about the marketing targeted to them? 
Encourage students to discuss both the positives of this marketing (e.g., it’s fun, these foods taste great, they’re cheap, it shows that companies value them as important consumers) and the negatives (e.g., it’s almost all unhealthy/foods companies should not be encouraging kids to consume, it’s more prevalent in low-income and communities of color). Ask them whether they think it’s okay for companies to target them with marketing for these products. Most teens have mixed views about this, but a few typically conclude that it’s unfair and exploits kids’ vulnerabilities.
What can we do about it? (15 minutes)
Present examples of advocacy campaigns (slides 14-16)
Show Rudd Center video Part 3. https://youtu.be/qy4utlhtdXI
Start video at 7:29 – Attitudes about targeted marketing. Continue to what can be done (7:52 to end)
Present countermarketing campaign examples. Countermarketing describes public service campaigns designed to counteract industry’s deceptive marketing practices. 
The “truth” videos show countermarketing ads that were aimed at young people and designed to keep them from starting to smoke. This was the most effective public health campaign in the US ever.
The Big Food countermarketing vides show actual anti-food industry campaigns that were led by teens.
Provide the Mud campaign handout (BiteBack 2030). This was a successful campaign from the UK. 
Discuss resources for teens who want to make a difference (slides 17-18)
Explore the BiteBack2030.com website with the group. This group is making a difference in the UK. Their work has helped support the introduction of some of the strongest government restrictions on unhealthy food to children.
Explore “Pathways to Policy Playbook” with the group. This is a “How to” for teens to advocate for policy change in their community (https://www.changelabsolutions.org/product/pathways-policy)
Food marketing sessions wrap-up (5 minutes, slide 18)
Ask the group to reflect on the information they heard in the three Food Marketing sessions. What did they learn and will this information change their behavior at all? Is there something they can do to change food marketing in their community?
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