FOOD MARKETING HANDOUT: SESSION 2

Food marketing techniques
· Claims about taste
· Looking good (better than real life)
· Overdoing it (showing big portions or people who can’t stop eating)
· Price promotions/special deals
· Limited time offers 
· Extreme flavors
· Celebrity endorsements
· Music and sports events
· Brand characters (such as Chester Cheeto, M&M guys)
· Licensed characters from movies/TV/books (such as Dora the Explorer, Disney characters)
· Appeals to interact with the brand (such as contests, giveaways)
· “Health halo” messages (such as “all natural”, “good source of Vitamin C”, pictures of fruit) 
· Partner with or donate to good causes
· Content marketing (marketing that looks like unbiased information)
· Emotional messages (such as, humor, fun, cool, popularity)

Who companies might target with their message
· Different age groups (children, teens, adults)
· Different life stages (such as students, parents, commuters) 
· Different racial or ethnic groups
· People with specific interests (such as sports, gaming, types of music)
· [image: UConn Rudd Center for Food Policy and Health logo][image: Hispanic Health Council logo]Location (such as near a restaurant, school)
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