Food Marketing: Assignment 2
1. Pick a location in your community where you or kids like you often go
· For example: the neighborhood where you live, around a school, a store or restaurant that you often visit (ok to pick more than one)
· Let [fill in contact] know where you plan to visit beforehand
2. Spend 30 minutes walking around that location
3. Take pictures of the food marketing you see that seems to be targeted to someone like you, your friends, or your family
· Include at least 10 different food products and/or types of marketing (see examples on next page)
· Try to find at least one healthy food example
· Ok to include a few examples of other unhealthy products (such as alcohol, tobacco)
4. Send your pictures to [fill in contact].
· They will prepare Powerpoint slides with your pictures to share with the class
5. Show the slides to the group and discuss what you found (around 5 minutes)
· Describe what you saw and what you learned
· See the attached assignment sheet for suggestions
· This is not a formal presentation, but an informal discussion
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Tips to Help You Get Started
Examples of food marketing you might see in your community
· Billboards
· Posters on bus stops
· Posters in store or restaurant windows (facing out, so you can see them from the sidewalk)
· Vending machines
In stores
· Special displays (not on the regular shelves), including free-standing displays in the aisles, end-caps (at the end of the aisles)
· Signs or decals (such as on the freezer)
· Refrigerator for drinks
· Prime location: front-of-store, check-out aisle, middle shelf
In restaurants
· Posters on walls, at the counter, hanging from the ceiling
· Table tent ads
· Ordering kiosks
· Soda dispensers

Reminder: Marketing is any type of message or activity that a company uses to try to get someone to buy or choose a specific brand

What did you notice?
· Brands or types of products you saw a lot, or didn’t see
· Most common types of marketing techniques
· Who they seem to be targeting the most 
· What makes you think they are targeting that group
· How do you feel about what you saw
 
Food Marketing: Assignment 2 Worksheet

Your name:

Location(s) you visited:


1. Brand/Product #1:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
2. Brand/Product #2:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
3. Brand/Product #3:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
4. Brand/Product #4:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
5. Brand/Product #5:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
6. Brand/Product #6:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
7. Brand/Product #7:
a. Brand Name:
b. Where did was it?
c. What marketing techniques were used?
d. Who does it target?
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